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Swedish CAP-kids1 are optimistic about the opportunities that the internet brings. They 
use it independently e.g. for learning, seeking information and for social media. Swed-
ish CAP-kids, in their idea creation, emphasised the importance of equality, respect and 
tolerance among peers. The children themselves are quite net-smart and positive about 
the online environment, and seem to follow an implicit set of social norms online. 

Children’s Advisory Panel (CAP) Report

Sweden

The results of the Swedish workshops and interviews 
show that CAP-kids place a lot of importance on 
issues linked with emotional safety like bullying or 
anonymity. Good behavior online is appreciated and 
adult participation to enable this is welcomed. Also, 
knowing which information to trust is considered 
problematic but very important. 

World Wide Window to limitless opportu-
nities

CAP-kids see the internet as a place of limitless 
possibilities. They themselves often describe it as “a 
place where everything is possible”. For them “www” 
is truly a World Wide Window. CAP-kids are primar-
ily curious of other people, different ways of living, 
cultures, traditions and hobbies around the world. In 
Sweden especially equality, respect and understand-
ing of other cultures and religions were often dis-
cussed. This was particularly emphasised in classes 
made up of children with immigrant backgrounds. 
The children also often expressed their wish to be 
considered equals with adults in society in the way 
that their voices and opinions would be taken into 
account.

“It is interesting to know what people are like in other 
countries. Or how they eat or what their hobbies are. 
You can make friends all over the world if you want to.” 
Girl, 15

What is CAP? 

The Children’s Advisory Panel (CAP) was created 
to better understand children’s own perspec-
tives of online and digital aspects of life by 
listening to them through qualitative co-crea-
tive methods. The Children’s Advisory Panel is 
an initiative by Telia Company in collaboration 
with child rights organizations and schools in 
seven countries across the Nordics and Baltics. 
More than 700 children have participated in the 
project by describing and discussing the op-
portunities and benefits of online activity. The 
aim of the CAP initiative is to further develop 
Telia’s approach to children’s rights as users of 
technology and to contribute to the ICT indus-
try’s and society’s understanding of children as 
online citizens.

1 This project listened to the voices and concerns of 118 Swedish children in 6 classes through co-creation methods, and 11 children through in-
depth interviews - referred to throughout as CAP-kids.
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Being online offers numerous opportunities for 
entertainment, having fun as well as feeling happy 
and good about oneself and one’s life. Furthermore, 
it offers possibilities for learning and mastering new 
skills, influencing decision-making and getting one’s 
opinion across.  Earning respect or a better status are 
also considered important by many CAP-kids.

The importance of self in relation to others appears 
to diminish with age – the youngest being more 
concerned with their own profiles, while the older 
children value social networks and the interaction 
within groups. It can be said that attention truly 
seems to be the currency of social media. CAP-kids 
are well aware of their amounts of followers and 
likes and are using them as indicators for their supe-
riority. 

“It used to be really important to me how many followers 
or likes I had. We compared those with friends. Now it 
does not feel that important anymore. I only care about 
certain people’s attention.” Girl, 15

Mobile living room for socializing and 
entertaining

Swedish CAP-kids access the internet on a mobile 
device daily. Amongst the youth in Sweden nearly all 
6th and 9th graders have smartphones. Despite the 
multitude of functions available nowadays on smart 
phones, CAP-kids still perceive being able to call and 
talk on their phone as highly important, regardless 
of the application or function enabling the commu-
nication. This may be because the image children 
have of mobile phones is still strongly related to the 
traditional “calling” function. CAP-kids most often use 
the internet for entertainment, communicating with 
friends or searching for information. Fake content as 
well as fishing for likes with negative or self-depre-
cating posts and being mean to others are generally 
frowned upon by the Swedish CAP-kids, as well as in 
the other Nordics. Instead, sharing skills, experiences, 
opinions, interests and positive or supportive com-
ments and likes are appreciated. 

“I never answer my phone and my parents think that is a 
problem. I do not notice if I have received a phone call. 
Instead, if my mom wants to reach me she will snap me. 
We just installed SnapChat on her phone so she can 
better reach me.” Girl, 14

Being in constant contact with their innermost social 
circle is considered very important by CAP-girls. It is 
considered the same as spending time together and 
even seen as equivalent to being physically in the 
same space – when amongst friends. With other con-
tacts, it is, however, harder to know what the person’s 
life is really like. Since it is common to share mostly 
positive experiences in public profiles it is hard to 
tell how “fake” or “real” the person and their life real-
ly is. The importance of social media came across in 
co-created ideas as well, girl groups or groups with 
many girl members presented ideas of motivational 
sites and communities. 

“When we are together we are on our phones together. 
We follow each other and like each other’s posts. We 
also do that when we are not together. Sometimes we 
make videos together. It is easier and more fun with a 
friend.” Girl, 12

CAP-girls more often refer to the internet/social 
media as a place or state of being. Observing and 
listening to girls it seems that their relationship with 
mobile phones might slightly differ from that of boys. 
CAP-girls often describe their mobiles as being “the 
key to their lives”. They view their mobile phones as 
a way to share their everyday experiences with their 
closest ones. CAP-boys, on the other hand, describe 
mobile phones as a source of interesting content, 
pastime or information. The same kinds of differenc-
es were seen in other countries as well, especially in 
the other Nordic countries. 

Amongst CAP-boys, keeping in touch with their 
friends is more based on actual necessity; i.e. agree-
ing when and where to meet or deciding what to do. 
Using computers at home is more common among 
the CAP-boys. This is very often connected with gam-
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ing – alone or with friends, also from other countries. 
Ideas for opinion polls, leisure activities and correct 
information were often generated by CAP-boys. Infor-
mation searching, homework assignments as well as 
any activities linked with them, however, are mostly 
not influenced by gender. 

“I follow the ones (Instagram accounts) that I subscribe 
to, that I find interesting like football or cars. I never 
post any pictures there. Sometimes if I need information 
of homework I will ask the girls in my class (WhatsUp) 
because they always answer right away!” Boy, 12

Cultural behavioural traits and universal 
social norms  

For the Swedish CAP-kids, the same rules that apply 
to offline behaviour, such as be polite, do not use 
bad language, do not bully or leave anyone alone 
seem to apply for online behaviour, too. There is a 
subtle difference in social norms between the Nordic 
and Baltic countries. In the Nordics, and especially 
so in Sweden, it is expected that all people play by 
the common rules that serve the public interest and 
common good.  

Safety issues such as protecting personal informa-
tion and avoiding engagement with strangers were 
often mentioned. Privacy issues are also often linked 
with safety. In Sweden, CAP-kids often talked about 
account hacking, although none of the children had 
personal experiences. Many CAP-kids have both 
private and public (Instagram) accounts. The public 
profile is all about emphasizing looks, skills, status 
or best experiences and moments while the private 
profile, only shared with friends, includes funny pic-
tures, shared moments with friends, everyday experi-
ences and personal or emotional thoughts. 

“I am very careful what kind of pictures or comments 
I share on my public account. I might not appear the 
same even than in real life. My private Instagram, on the 
other hand, is true me. It is for my friends who know the 
true me.” Girl, 13

“When you have a new haircut or new jacket you might 
post a picture of yourself and see how many people like 
it.” Boy, 15

In Sweden, anonymity was a much discussed top-
ic. It was considered a benefit in the sense that it 

increases one’s personal safety. The negative aspect 
of anonymity is that it opens up the potential for 
bullying or hate speech. This only applies, however, 
if some users can be anonymous and some identifi-
able. The CAP-kids often designed apps that protect 
the anonymity of all users, but also require detailed 
profile information when signing in, to allow admins 
to identify and ban misbehaving users. 

“My older brothers are very concerned about me being in 
social media or doing things they were doing just some 
years ago. But I might never go on Facebook. It is for old 
people.” Boy, 11

Bullying was discussed a lot in Sweden. Very often 
bullying refers to exclusion from a group, using bad 
language, behaving badly or sharing rude, humiliat-
ing or untrue information (text or photos) of others. 
When co-creating new solutions and discussing 
safety, CAP-kids often mentioned that “bullying is not 
allowed” and all bad behaviour, including bullying, 
could lead to banning the user. 

In all Nordic and Baltic countries, CAP-kids display 
a common code-of-conduct; a joint understanding 
of what is acceptable behaviour online and what is 
not. These rules and guidelines are not often formu-
lated in adult language but are more like implicit 
social norms existing in online environments. They 
do not vary greatly between CAP-kids from different 
countries. Another phenomenon observed across the 
Nordic and Baltic countries is the use of online “lan-
guage” that contributes to the youth (mobile) online 
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culture. CAP-kids do, however, distinguish the differ-
ence between online and real life language. 

Good connectivity is taken for granted

When it comes to the functionality of an internet 
connection or solution, the high technical perfor-
mance - specifically speed, efficacy and consistency 

- are highly valued. CAP-kids can feel let down, and 
even exhibit emotional responses, when their expe-
rience is failed. This applies to the whole experience 
of being online as well as to specific websites, games, 
services and apps they use online. Wi-Fi or mobile 
data coverage was barely mentioned by CAP-kids liv-
ing in cities with consistantly good network coverage, 
whereas in more remote areas Wi-Fi, or the lack of it, 
was stressed a lot and they were also very aware of 
the cost of Wi-Fi. 

“Summer holidays and times when I cannot get a decent 
online access are the worst. I feel so left out if I cannot 
follow what my friends are doing.” Girl, 14

“Wi-Fi should be free for everyone. And always exist.” Boy, 
12

Design is also seen as important in terms of both 
usability and enabling a good user experience. CAP-
kids value user friendly, visually attractive and simple 

interfaces. Design should not diminish or hinder 
the technical performance. It is also important that 
online content can be accessed with different oper-
ating systems and at preferably no cost. In terms of 
solution content and service ideas, CAP-kids focus on 
simple and usable design and functionalities.

Online usage in Sweden

 » 35% of children and adolescents use the internet 
on mobile phones, computers and tablets 1-3 
hours per day. 49% use it 3 to 6 hours per day and 
16% say that they use it more than 6 hours per 
day.1

 » Younger children (10-12 years) focus more on 
entertainment-based content, whereas older chil-
dren (13-16 years) divide their time more evenly 
between entertainment-based and communica-
tion-based content.1

 » Swedish children are classified as “supported 
risky explorers” - experienced social networkers, 
encountering more sexual risks online, but with 
more active mediation from parents.2

1 Friends Online Report 2016, PrintR

2 Helsper, Ellen J., Kalmus, Veronika, Hasebrink, Uwe, Sagvari, Bence and 
de Haan, Jos (2013) Country classification: opportunities, risks, harm and 
parental mediation. EU Kids Online, The London School of Economics 
and Political Science, London.

CAP in Sweden

In Sweden, three partner schools participated in the initiative, one in Stockholm, one in Södertälje and 
one in Umeå. All schools hosted co-creation workshops in which 6th and 9th grade students encountered 
a challenge related to real life and the internet, and worked together to come up with solutions. The 
workshops were conducted in cooperation with Friends for professional support on the children’s perspec-
tive and moderation. A total of 118 children participated in the workshops and contributed their ideas, 
knowledge and perspectives on life online. In addition, 11 children were interviewed in more depth about 
their online experiences to support the analysis. The interviews were conducted in June and workshops 
in October 2016, and facilitated by the lead researcher from Kantar TNS Finland for the whole initiative. 
Analysis and reporting of the results was carried out utilizing co-creation methods with the lead of Kantar 
TNS Finland.


